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Discussion

On the Advantages of Brand New Vehicles and Spare Parts

T

hree key stakeholders of the CMTA met for a discussion about the Brand New vehicle trade in Sri Lanka

L to R
Tharanga Gunawardena – General Manager, Mercedes-Benz Vehicle Sales, Diesel & Motor Engineering PLC;
B Sighage - General Manger (Technical / Parts & Accessories) United Motors Lanka PLC
Jubert Montorio – General Manager, After Sales, Associated Motorways (Pvt) Ltd

Why buy a brand new vehicle?
Tharanga
For customers its basically peace of mind simply because
the car comes with a hassle-free warranty - where most
manufacturers offer up to 5 years warranty. When you buy brand
new, the car that you are buying is made for the local conditions.
Road conditions, local fuel quality etc have been taken into
account at the manufacturing stage, so that the car will ideally
suit the conditions under it will be used during its lifetime.
For example, the fuel injections system of a car destined for
this market, including the pressure lines, the fuel pump etc would
have been designed taking in to consideration the quality of the
fuel available locally. Sri Lanka is a country where the fuel quality
is way below that of most European countries and Japan. Hence
most manufacturers offer only one or two engine variants for our
country although in their home markets there would be 5 or 6
engine variants.
Additionally the vehicle is assured ‘brand new’, which means
no accidents, flood damage, no modifications, and not tampered
with by unauthorized repairers. We have come across cars which
the customer is supposed to have brought ‘new’ from a gray market
source. But when we inspect the car it is found that - for example
- the gearbox doesn’t match the engine. In some instances we
have found that the air-bags have been disconnected – possibly
due to an accident overseas. Even the tyre sizes of cars meant
for our market would be different to cars made for other markets.
Again for example manufacturers recommend higher profile
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tyres for our market in order to maintain the comfort levels and
indeed longevity of tyres. Lower profile tyres fitted to cars used in
our conditions, could result in a harder ride, which the customer
could regret later.
Another factor is that one can be assured that the mileage of a
‘brand new’ vehicle is not tampered with. The car is manufactured
in the factory, shipped to the local agent and is delivered to the
customer; unlike a car which may come from another source
where the mileage could be tampered with.
The local agent will always provide expert technical service
on a vehicle imported by them. Staff are trained to undertake all
maintenance on such vehicles. The agent will also have in stock,
adequate genuine spares. Also these days most vehicles are
equipped with sophisticated computer management systems,
and there are often country-specific upgrades for these systems
which are only available from the authorized agents. There is
complete back-up by the agents in that if for some reason a
vehicle develops a problem that cannot be rectified by the local
technicians, the principals will try and rectify such issue online; and if that also fails, there have been instances where the
manufacturer will send a technician here, to solve the problem.
Singhage
So when it comes to brand new vehicles… year on year
vehicles have become more sophisticated, and even the same
model of vehicle will have changes that are happening from
one batch to the other. Therefore necessarily new upgraded
equipment and software support will be required to maintain
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these vehicles well. So an untrained technician who does not
have the backing of the manufacturer will find it increasingly
difficult to maintain these vehicles. Proper diagnostic equipment
is supplied to the agent only; and even though some after-market
repairers say that they have the necessary equipment to maintain
your vehicle, they are at best sub-standard substitutes. When a
vehicle is brought to an agent’s workshop, it is properly attended
to.
Jubert
The so called “Band New” vehicle is a vehicle that has
been manufactured by the original equipment manufacturer
to suit a specific geographical region, country or market. Each
of those vehicles would have arrived after rigorous conformity
testing, understanding the environment, climate, road conditions,
transportation requirements (of the specific country). So when
that vehicle arrives, it will meet the demands and driving
conditions of the customer and driving public. As Tharanga said
before, a vehicle can be manufactured in five different variations.
But, that does not mean that all five variations will be suitable for
our country.

Advantages of buying a brand new vehicle
Singhage
One thing is that when a customer buys a brand new vehicle
from the agent, he or she is getting a vehicle that is perfectly
suited to the country and the conditions under which it will
operate.
The next thing is the backing by the after-sales service
provider – the agent.
When you buy a vehicle from any other source, there is no
backing, no warranty and indeed if your vehicle has a problem
the seller will not be responsible for support. At the end of the
day, if a vehicle bought from an outside source develops a
technical problem, the final fall back will be the agent – and with
no warranty and possibly being non-compliant to this market will
become a costly rectification for the customer.

On the difference between a Brand New vehicle
imported by the agent and a so called “zero
mileage” vehicle imported by some other importer
Jubert
Actually there is no “zero mileage’ vehicle in the world
unless (in a hypothetical case) where the buyer goes to the
manufacturer’s factory floor, buys the vehicle and loads it on
to a transport truck, the truck takes it and loads it on the ship,
then at the destination port it is once again carried on a transport
truck to the door-step of the importer! In reality, any vehicle that
is manufactured will have travelled from the factory floor to a
parking lot, will have some testing done, at the destination will
have again driven to a holding yard, loaded on to a truck and
brought to the importer’s yard or place. So invariably there will
be some mileage on a brand new vehicle imported by the agent.
A so called “zero mileage’ vehicle is a vehicle that has been
imported by a gray market imported through a back channel. As
we said before, such vehicles were never meant for this market in
the first place. This means that when it is registered in Sri Lanka,
it will be registered as a “reconditioned” vehicle, even if it is a so
called zero mileage vehicle.
First, there are several serious issues that could arise out of
buying such a zero mileage vehicle.
One is that since the customer is buying a vehicle not meant
for this market, once sold, the seller – and consequenty the
manufacturer – does not know where (to which country) that

vehicle has gone to. On the other hand a vehicle imported by the
agent can straight away be tracked to the owner in Sri Lanka.
Second… if there is a recall (due to a manufacturing issue)
for instance, while the brand new vehicle imported through the
agent will be traced to the owner and rectification be carried
out free of charge, the person who buys a similar vehicle from
an outside source – even if it is a ‘zero mileage’ vehicle - will
be left without a recourse. Cars are not cheap in Sri Lanka. So
anybody buying a car from a source other than the agent, is
taking a grave risk. There are supposed to be outside parties
that give warranties on these vehicles. But such warranties are
not “bumper to bumper” whereas a manuafturer’s warranty is a
comprehensive full warranty which obviously would give peace of
mind to the customer.
Yet another problem is that even if such a vehicle imported by
an outside party is taken to the local agent for rectification/repair,
the agent’s diagnostic tools may not be compatible to diagnose
that particular car’s problem; as the diagnostic tools brought here
would be calibrated/or programmed to diagnose faults of cars
meant for this market only.
Singhage
I would like to stress again, that warranties offered by third
party workshops are conditional at best. But a manufacturer’s
warranty as Jubert said, is a bumper to bumper warranty which is
offered by the manufacturer and not the local agent. Also, when
you buy a brand new vehicle from the agent, it is mandatory that
it be taken for servicing to the agent (otherwise the warranty may
be void). Hence the service history is kept by the agent. This
helps technicians of the agent who can go through the service
history which will help to diagnose any faults. So even when
the customer decides to sell the vehicle, it becomes a huge
advantage if the agent has the service history.
Tharanga
In the case of ‘reconditioned’ vehicles, the organization
providing the ‘warranty’ is not the same organization that sells
the vehicle. So the customer is at the mercy of an organization
with which he has had no dealings with previously. So it’s a case
of “hoping and praying” that the organization giving the warranty
will honour their word! It is well known that in some instances the
organization giving the warranty will give excuses in not honoring
warranty claims. This is a gamble that customers take either
knowingly or unknowingly. Often the customer ends up paying for
rectification of problems that would not have arisen if the vehicle
had been bought from the agent in the first place.
It is worth remembering also that the authorized agent is
generally a corporate entity that has, and will be, in that business
for a period of time. However, customers who buy from outside
sources often risk their life savings buying a product that is not
properly backed up by warranty or indeed unsuitable for our
country.
Singhage
When you talk of an authorized agent and an outside car
dealer, you can’t compare these two as competitive entities. As
agents we invest a lot in after-sales. On the other hand other
sellers make a profit on the sale and wash their hands off.
Aftersales is not a priority for them. In the case of the authorized
agents, we protect the customer with good after-sales and ensure
that the customer is happy with our brand; making the customer
a repeat customer.
Another very important point is spare parts. From nuts
and bolts to body panels, agents only use brand new Original
Equipment supplied by the manufacturer. By using low cost, substandard spare parts, one cannot expect a vehicle to perform
and have the reliability that the original manufacturer had in the
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first place.
When you buy a brand new vehicle you will be assured of
the good service that the make and model of vehicle is reputed
to give. Untimely part failures are often the result of inferior parts
and/or irresponsible maintenance in the first place.

What are “Genuine Spare Parts”?
Singhage
Genuine Spare Parts are those supplied by the manufacturer
(of the particular vehicle) himself. As we know, a vehicle consists
of several individual parts. So if one part fails, it needs to be
replaced with the identical part, and not a sub-standard product
manufactured by another manufacturer. If we talk of non-genuine
spares, they are manufactured to satisfy a demand, usually at a
cheaper price. So the emphasis is on price rather than quality.
But when it is a genuine part, it is exactly the same part that went
in to the car when it was manufactured. So for example if a part
is replaced on a car after ten years of use, if the replacement is
with a genuine part, it is quite feasible that it will last another ten
years. Generally the manufacturer sends genuine parts only to
the agent.
Jubert
Actually genuine parts which go into manufacturing a vehicle
are called OEM (Original Equipment Manufacturer) parts. There
are actually three types of parts.
One are the OEM parts, second are MVP (Market Value
Parts) and the third are Fake parts. We talked about the OEM
parts before. The MVP’s on the other hand are parts that look
the same and might even perform satisfactorily for some time.
However, due to the fact that the quality of materials used in its
production have been compromised, they are prone to premature
failure.
The Fake parts are parts that are sub-standard in every
aspect and may not perform as they were supposed to, and are
prone to unexpected failure which could even be dangerous.

Why buy only genuine parts?
Tharanga
A genuine spare part is a 100% fit to the car that left the
factory several years ago. In fact it may have even been improved
since the time of the first manufacture. In fact manufacturers will
never compromise on product quality because huge investments
have been made in to research, design and development
in order to keep the customer happy and indeed safe. For
example if you take a brake-pad, they would go in to details
such as operating temperature, stopping distance, durability,
environmental impact… so many things. However, the nongenuine manufacturers mostly do not spend on Research and
Development, and by trying to make the product cheap, would
compromise on safety, durability and performance. For them all
that matters is the turnover of parts and their profits. So then the
customer who uses non genuine parts is gambling with the safety
of him or herself and the lives of the occupants of the vehicle, be
they family, friends or associates.
Certain models of cars for example have variances even
within one model, where certain spares can be matched only
by reference to the chassis/engine numbers. For example, the
current Mercedes C-Class comes as Classic, Elegance and
Avant Gard. If you look at just the windscreen of these three
models, they come in three different shades of tint. So if you buy
a non-genuine windscreen, the windscreen may not match the
other window glasses on the car.
Again look at rubber parts. Often rubber parts have a shelf
life, and the agents will only keep in stock parts which have not
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expired. On the other hand a non-genuine part may have expired
at the time of purchase by the customer, and rubber parts such as
suspension bushes, windscreen rubbers and even windscreen
wipers may have perished and may not be effective anymore.
Even simple things like fuel filters for example… may vary
from country to country. In Sri Lanka for example, the sulphur
content of the fuel is higher than in some other countries. So the
internals of the fuel filter meant for this market will be different
to those of other markets. Hence when buying and fitting even
a simple fuel filter which is non-genuine, one could compromise
even the engine-life of your car over a longer period of time.
Also when you buy genuine parts, there is a warranty on such
parts, and should a pre-mature failure occur, the agent would
replace the part free of charge. There is always a fall-back option
when you buy genuine spares. So whichever way you look at it,
it is peace of mind.

On the advantages of servicing or repairing a
vehicle at a franchise agent
Jubert
So lets look at what are the most important factors when you
drive a vehicle. Number one is Safety, then Reliability, Quality
and Peace of Mind.
If you look at the safety aspect of servicing or repairing at an
authorized agent, you can be assured that all the work is carried
out by factory trained and/or authorized technicians using the
latest recommended equipment, diagnostic tools and carried out
as per the factory manuals and procedures. So the safety aspect
is assured.
Reliability is also assured because there is constant
communication between the manufacturer and agent, and the
agent is constantly kept updated on the latest recommendations
relating to trouble free motoring. Even constant improvements
are recommended by the manufacturer, and is carried out by the
agent.
Quality is assured because the agent’s technicians have been
trained as per recommendations, have the necessary manuals
and have the necessary diagnostic equipment to carry out all
work to factory standards using only genuine parts.
So going to the agent for servicing and repairs will not only
assure your safety, reliability and quality of work, but in the end
will ensure peace of mind, knowing that your car is now back to
its original state, and the service history of the vehicle is updated.
This in a way is a guaranteed investment in your vehicle as the
resale value of your vehicle will also be protected.
Tharanga
Genuine parts are more expensive. However, such genuine
parts – in addition to meeting the quality standards that we talked
about before - have been imported in to the country ethically. That
is, the correct import duties have been paid to the Government,
and as a result has contributed to the economy of the country.
Singhage
When a customer comes to the agent, he or she knows that
he is getting good service and genuine parts. With some other
outside service providers they may sometimes say that they will
replace with OEM parts; but in reality the customer cannot be
sure of this. So this is another risk that customers face. Genuine
parts are, in fact more expensive and there is a reason for that.
That simply is that a Genuine part is a guaranteed right part
that is meant for your vehicle and is manufactured to exacting
standards. A non-genuine part is manufactured to make profits. A
genuine part is manufactured to maintain the brand, not to make
profit. If parts fail, it is actually the brand that suffers. So due to
all these factors, one will have to pay more for genuine parts. But
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in the long term the customer actually makes a saving because
part failures will be few and far in between. It is a sad fact that
people decide on non-genuine parts to save 2, 3 or 4 thousand
rupees. But in case a critical component in your vehicle fails and
you have an accident, injuries that may be caused to occupants
cannot be measured in monetary terms. Worse, if you have an
accident and a pedestrian is injured… you may have to spend
one week in jail! So is that risk of the jail term worth compared to
the few thousands of rupees that you saved?
Tharanga
If I may add to that, I have noticed that some of the genuine
parts are in fact cheaper than what is available outside! I have
come across several instances where customers have paid more
for non-genuine parts at outside dealers. So customers should be
aware that there are many genuine spare parts that are cheaper
than what is sold outside. So it is always good to check with the
agents before settling for non-genuine parts.

About Manufacturer’s warranty
Singhage
It is clearly an international warranty given by the manufacturer.
It is not given by the local agent as commonly believed. So when
a cutomer buys a vehicle from an agent, what the customer
gets is a bumber to bumper manufacturer’s warranty. The agent
offers the warranty that is given by the manufacturer. If the agent
recommends to the manufacturer that a particular fault falls within
the warranty conditions, the manufacturer does not question that.
Then the warranty is honoured 100% by the agent.
Some other warranties that are given by gray market traders
are never bumper to bumper. There are usually many conditions
attached to these warranties. Lot of things are hidden in the “fine
print” of these warranties.
Jubert
Manufacturer’s warranty is a manufacturer’s assurance, a
manuafcturer’s confidence, a manufacturer’s authentication to
the buying public or customer that the vehicle that he or she is
buying is 100% suitable and has passed the conformity to this
region or country.

the manufacturer may inform the agents of the chassis numbers
of cars that would need those improvements to be made. Then
there will be a recall of such vehicles. Of course there will be
a huge process in doing this. When the chassis numbers are
received, the parts department will order the necessary parts;
when the parts are received, the local dealer informs the
customer; set up an appointment; informs what needs to be
done; and get the job done at no cost to the customer.
So that is what is referred to as a safety recall. However if a
car was meant for a certain country or region and it is shipped to
a different country, the manufacturer does not know where that
car is. So in such a case the car will not be recalled, and relevant
software updates will also not be done.

Why “reconditioned” vehicles are not recalled by
the agents and the risks to owners
Jubert
Since such “reconditioned” vehicles come from back channels
and not through the authorized agent, the manufacturer doesn’t
know where that particular vehicle is. So when a recall happens,
they will look at their master data to find out where each vehicle
is. Then the recall communication is sent to where (which
countries and their agents) it is supposed to go. Another fact is
that the manufacturer only recognizes and recalls vehicles that
are specifically designed and are used in the correct designated
territory or country.
So what’s the risk to the customer? If we go back to what
we discussed before, a recall happens when there is a safety
related issue that needs to be rectified. So the moment there
is a recall, there are so many aspects to it. One is safety. Then
product failure, software or system update, non-conformity and
functional incompatibility. So if your vehicle needs to be recalled,
that means that there is a potential issue that might affect the
safety or durability of your vehicle. But if in fact your vehicle does
not get recalled due to the above stated situations, then you life
or the life of your family or occupants will be at risk. Just take
the example of a faulty air-bag. That is one of the key things that
your life would depend on, if you had an accident. But if your
vehicle is not recalled and not rectified, your life and those of
your passengers will be at great risk in the event of an accident!

Tharanga
To add to that… generally a manufacturer’s warranty is there
to safeguard the customer, and offer the best assistance in every
possible way. However some other local warranties are offered
while not assuring that. We have found that most of the time
such warranters try not to honour or not offer the best solution to
the customer unlike the manufacturer’s warranty. So once again
customer gets peace of mind with a manufacturer’s warranty.

On manufacturer’s vehicle recall process
Tharanga
Before coming to that, I would like to talk about service
measures. As discussed before, a lot of vehicles these days are
very technically advanced. So from time to time manufacturers
do necessary software updates to enhance or improve the
performance of vehicles. For example Mercedes recently had a
software update to improve fuel efficiency. So these things are
done during the regular servicing of the vehicle. The vehicle is
connected to the computer containing the software, and it is
automatically updated. The customer is usually informed, but it is
done as part of the regular service. However, with most vehicles,
when they run under different conditions in different parts of the
world, manufacturers may discover certain improvements that
become necessary – especially relating to safety. In such cases,
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The declining of arrivals in April was mainly due to 21.4 terror attacks. This has resulted in a 6% decline in
earnings from tourism during April 2019.

PRIVATE
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TheEXCHANGE
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anticipates a 30% dip by end 2019, whereby
it would
achieve 2
Mn arrivals in total by
RATE
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year end. With 0.9 Mn arrivals during the first four months of the year, the expectation is for another
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1.1 Mn tourists to visit Sri Lanka over the balance 8 months of 2019.
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Data Sources:
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Sri Lanka Tourism Development Board
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TECHUPDATES

Hyundai to Demonstrate Digital Car Key
Secured by Trustonic Application Protection

H

yundai’s Digital Key is a downloadable smartphone
app that can replace a traditional car key by leveraging
Near Field Communication (NFC) to detect an authorized
smartphone. An NFC antenna is located in the driver’s door
handle for locking and unlocking while a second antenna for
starting the engine is located in the wireless charging pad in
the center console. Once authorized, the Digital Key allows a
smartphone to control select vehicle systems remotely using
Bluetooth Low Energy (BLE) communication. A user can lock
and unlock the vehicle, activate panic alert and start the engine
within a range of about 30 feet of the car.
The new Digital Key can be utilized by up to four authorized
users, facilitating seamless vehicle sharing. Users’ preferred
settings are also stored in the car, meaning that when a user is
recognized, the vehicle automatically adjusts settings for side
mirrors, radio presets, sound settings, and seat positioning.
Digital Key enables convenient and secure car-sharing on the
2020 Hyundai Sonata

New Audi A6
with Dynamic All-Wheel Steering

The new BMW Group High Performance
D3 platform
Data-Driven Development for Autonomous Driving

T

he dynamic all-wheel steering in the Audi A6 is unrivaled
among the competition. It resolves the conflict of objectives
between spontaneous steering response and superb handling
stability. The system combines dynamic steering at the front
axle, which uses an infinitely variable strain wave gearing, with a
separate rear axle steering system with a spindle drive and track
rods. As such, the steering angle at the front and rear axle can
be adjusted independently of each other.
At speeds up to 60 km/h, the rear wheels are turned as
much as five degrees in the opposite direction in relation to the
front wheels. This reduces the turning circle by up to 1 meter to
11.1 meters. As such, the approximately 5 meter long Sedan is
much more agile in urban traffic, on tight hairpin bends and while
parking. At medium and high speeds, the wheels are turned by
as many as two degrees in the same direction. Consequently the
new Audi A6 is even more stable on the road and also
performs abrupt evasive maneuvers with composure.

T

he launch of the new BMW Group High Performance
D3 platform represents a key milestone on the BMW
Group’s roadmap to highly and fully automated driving.
The “D3” in the new IT platform’s name stands for DataDriven Development, which forms the basis for the development
and validation of highly and fully automated driving functions.
Data-Driven Development is an indispensable tool in securing
the safety and reliability of the Level 3 system to be offered in
the BMW iNEXT in late 2021.
The BMW Group has been applying the Data-Driven
Development approach for a couple of years now. The basic
principle is rooted in the assumption that the only way of
mapping – and thereby ultimately handling – the complexity
and variety of traffic situations encountered on every continent
is to gather vast quantities of data. This means the algorithms
and overall operation of autonomous driving have to be
validated using a broad data pool.

www.cmta.lk
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DISCUSSIONPOINT

“Role of Business in
Sustainable Economic Resurgence”

“

Excerpts from the Speech by Dr Hans Wijayasuriya

T

he sustainability of our Chamber is routed in plurality. Our chamber is an institution not centered on
a few people or organisations, but one made up of 686 member companies, 42 affiliate associations,
and structured around 6 national agenda committees and 8 Sector Steering Committees supported by a
78-member strong secretariat.
The Chamber’s commitment to Plural stakeholder inclusion has over the years established an ecosystem of influence and economic impact which spans the internal and external dimensions of our
economy and has nurtured inter-linkages between Private Enterprise, Government, non-Government
institutions and Society at large.
The Vision and Mission of the Chamber places on us the onus of being a driving force in National
Economic Development and Social Advancement, within a framework of Sustainable Social Equity. We
are also called upon to be the clarion voice of the private sector – a voice which is non-partisan, and
which is raised solely in the national interest.
National Unity & Harmony as a Priority
We must also lead the way in epitomizing and protecting national unity and harmony. The private sector
– large and small have the unique potential to play an exemplary role in espousing the undisputed
sensibility of securing national harmony as a fundamental - leaving no room for the embers of irrationality
and opportunism to disrupt our journey.

10
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DISCUSSIONPOINT

Economic Disparity – the Root to all Problems?
It is indeed possible to seek refuge in a view that the fracturing of the political and social environment
is beyond the control of the private sector. But do we not also subscribe to the common wisdom
that the “root of all problems” lies with economic fundamentals – either in the form of disparity or
distribution.
Do we not also simultaneously pride ourselves in being the driving force of the economy?
Herein we must see a paradox and therefore a calling on us, as drivers of the economy, to seek
out and eradicate the economic and social inequity which fundamentally underlie the incidences of
instability in our external environment.
We need to be resolute in our commitment to be leaders of the solution than take refuge in
being part of the problem.
Leaders create certainty for followers to build on. This opportunity to create our own certainty
starts with big business and percolates down to micro enterprises which form the nucleus of social
and economic development at provincial, district and village strata.
An Era of the Collective – the Role of the Chamber
We are entering an era where the collective is clearly more powerful than the single. An era where
the large cannot flourish without the small and it is always more profitable to include rather than
exclude.
It is an era where a collective and non-partisan, nation minded and context focused organization
such as our Chamber has a very important role to play. It also represents a calling for us to align
and exploit these mega trends in the interest of economic and social advancement based on the
fundamental of social equity.
The Chamber will continue to bring together the energy and aspirations of the private sector
in articulating our collective vision for the country’s economy. The Chamber will also enable ecosystem linkages across the full spectrum of the economic pyramid, as well as across industry
sectors and provide a platform for alignment, dialogue and collaboration with the government.
From Government we will seek enablement – a call for constructive policy frameworks which
are designed to enable growth. We will also continue to seek transparency and consistency. We
will assume as a fundamental deliverable of government, the fostering of national harmony and the
maintenance of law and order.

“

The “Ask” from Government
We will also seek from Government the setting and execution of progressive fiscal and monetary
policies – the confidence espoused by the global debt market in the recent dollar bond issuance is
indicative of the positive role Government continues to play in this regard.
While continuing to applaud those institutions and individuals within the public sector who
play a pivotal and sacrificial role in advancing our nation, we will also call for the installation of a
meritocracy and the eradication of corruption at a fundamental and structural level. Here we refer
not just to the direct leakage of Rupees and Cents but also the cost of bad decisions and even
inaction which are motivated by factors other than the national interest.
We are confident that private sector positivism in combine with a constructive and enabling role
of government and a renewed focus on inclusive development, can rapidly transform the deficits in
business confidence locally, as well as globally among foreign direct investors – in combine setting
a fresh trajectory for economic growth in the years ahead.

The Incoming Chairman of the
Ceylon Chamber of Commerce,
Dr. Hans Wijayasuriya being
congratulated by the outgoing
Chairman Mr. Rajendra Thyagarajah
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MEMBERUPDATES
Rossi Rides to Stunning Second in Close COTA Contest
Monster Energy Yamaha MotoGP’s
Valentino Rossi put his heart and
soul into the race and only just
missed out on the victory, taking
2nd position. Maverick Viñales had
an equally competitive race pace,
but a ride through penalty after a
jump start cost him valuable time
and places. Still the Spaniard kept
going, cutting through the rider
pack all the way back up to 11th
place.

2019 Naval Trophy Ski Tournamant

“Honda Love” Viber Sticker Pack Launched!
Stafford Motors was the first automotive
company in Sri Lanka to partner up
with Viber & release a S ticker P ack!
This campaign was in line with the
Valentine’s season and a Honda
Dio DX scooter was given to a
lucky winner at the conclusion!

YAMAHA and CASTROL Brands
stepped forward, to joint-partner
the Naval Trophy JET SKI
Tournament that was held recently,
with Beira Lake in Colombo, as the
focal point.
The 2019 Naval Trophy Jet Ski
Tournament, held for the sixth
time, without an interruption was
organized by the ultra-dynamic
water sports unit of the Sri Lankan
Navy.

BMW Wins Engine + Powertrain of the Year Award

Kona & Kona EV Win North American Utility Vehicle of the Year

This year was the 21st edition
of the “International Engine of
the Year” awards. For the fifth
year in a row, the winner of the
International Engine + Powertrain
of the Year award in its class, is
the powertrain of the BMW i8.
This was announced on 22 May
2019 at the Engine Expo show in
Stuttgart.

The 2019 Hyundai Kona and Kona Electric
CUV models were together named the
winner of the 2019 North American Utility
Vehicle of the Year by the North American
Car, Utility and Truck of the Year automotive
media jury. This is the first time that a
Hyundai CUV model has won the Utility
Vehicle of the Year category. The winner of
the CUV category is announced every year
at the North American International Auto
Show in Detroit.

Sathosa Motors New Show Room Opening

AMW conducts its latest Inspection Campaign in Trincomalee

The new show room of Sathosa
Motors PLC was opened on 5th
March 2019 at No. 86, Vauxhall
Street, Colombo. Isuzu Motors
Japan & Itochu Corporation Japan
joined the occation.

Suzuki, Sri Lanka’s favorite
passenger vehicle’s brand
conducted its latest inspection
campaign in Trincomalee on 6th
& 7th April at Trinco Automobiles.
Customers had the chance
of getting inspection reports,
valuation reports for trade-in,
test drive new vehicles and even
reserve brand new vehicles with
convenience.

The Audi A7 Sportback is the “2019 World Luxury Car.”
The World Car jury, consisting of 86
members from 24 countries, voted
to distinguish the Audi A7 Sportback
as the best new luxury car of the
world. The Audi A7 Sportback is the
second Audi to take home the award
after the Audi A8 won it last year. The
awards were presented at the New
York International Auto Show. This
is the tenth victory for Audi in one of
the World Car categories since the
inception of the awards in 2005.

Toyota Dream Car
Introduced by Toyota Lanka
as part of their CSR initiatives
in 2011, this Contest was
conducted for the 8th
consecutive year to showcase
homegrown talents on global
platforms. His Excellency Mr.
Akira Sugiyama, Ambassador
of Japan to Sri Lanka graced
the Contests’ National Award
Ceremony for 2019 as the
Chief Guest.

Toyota Lanka launched its State of the Art Hino Service facility
Toyota Lanka launched its State
of the Art Hino Service facility with
the intention of taking Hino global
standards to the next level in Sri
Lanka.
The Facility is located at No. 54/6,
Old Negombo Road, Wattala.
Contact us on 011 2939200 for
more inquiries.

‘Bajaj Genuine Luck 2019’
David Pieris Motor Company
(Pvt) Ltd conducted ‘Bajaj
Genuine Luck’ raffle draw among
Bajaj genuine spare parts
customers recently.
Pulsar NS 160, Discover
125 and CT 100 motorcycles
presented for first three winners
respectively and 10 vouchers
worth Rs. 15,000 every week to
buy DPMC – MRF tyers.

David Pieris Group sponsors Mercantile Cricket
David Pieris Group of
Companies (DPGC)
extended its sponsorship of
the Mercantile ‘E’ Division
Cricket Tournament for the
17th consecutive year. The
second longest Mercantile
Cricket Association (MCA)
sponsorship reaffirms the
Group’s commitment to sports
in the country.
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NEWPRODUCTS

The King among Diesels!

I

SUZU D-Max is exclusively imported and distributed by Sathosa Motors PLC. This
variant was first made available during the run of the first-generation Isuzu D-Max
back in 2009. Now it’s back, bigger and better.
What exactly do you get with this new special-edition variant?
The vehicle is equipped with a 3.0-liter 6 Speed 4JJ1 turbo diesel that generates
177bhp and 380Nm of torque. New model of Isuzu D-Max include many new features
which gives passengers a unique experience.
The interior of the vehicle offers a 7-inch touchscreen infotainment system with
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support for Apple Car Play and Android
Auto, 8 Speaker live entertainment
system, reverse parking camera, airconditioning with heater, High grade
cloth seating material with height
control, and 4X4 Shift on the fly mode
etc.
Chrome package and the New LED
head lamps with day time running light
gives a next gen glaze. Nicely placed
Side turn lamps on mirror, front skid
plate, tow hooks, gate stopper, side
steps and high mounted rear stop
lamp does it job without distracting the
glance of the Isuzu D-Max
Additionally, the 2019 Isuzu D-Max
will get a host of safety features like
ABS, EBD. Airbags on the driver side
and passenger side, Central locking
and child protection locks will also be
on offer.
D-Max will be available in new
colors, Red Spinal mica, Sapphire
Blue mica Obsidian grey mica, Cosmic
Black mica, Titanium Silver met and
Splash white. So, which color are you
getting?

NEWPRODUCTS

Nissan Qashqai - Another Great to Grace the Sri Lankan Roadmap

A

nother prestigious automobile from Nissan is about to
grace the Sri Lankan roadmap by soon. Nissan Qashqai
is a unique vehicle that offers the comforts of an SUV at a
minimal running cost. Empowered with a 1200cc 4 Cylinder
turbo engine Nissan Qashqai is manufactured to suit tropical
weather conditions and it is equally accustomed to smooth
paved metros as well as rugged terrains.
A 5 seater SUV with CTV transmission Nissan Qashqai
offers an ultimate driving experience that motorists all over
the world find to their liking. With all the power to be driven to
any destination Qashqai is comprised of all the safety features
that protects its passengers from any roadside hazard. The
6 air bags, ABS, vehicle dynamic control, electronic parking
brake are a few highlights of its safety components.
The interior is designed to perfection with Cruise Control,
Eco mode switch and many other features ensuring a

comfortable journey regardless of the distance or rough
and tough conditions.
Nissan Qashqai is engrossed with elegant exterior
features which include 19 inch alloy wheels, LED rear
lamps and a Rear spoiler. The Qashqai comes with day
time running light which makes the vehicle exceptional
among the range of SUVs.
Associated Motorways popularly known as AMW, a
name synonymous with automobiles in Sri Lanka is the
authorized dealers for Nissan Qashqai. As a motorist you
would get the best of both worlds with hi tech excellence of
Nissan and proud heritage of AMW.
It would be an ideal choice for the choicest of motor lovers
in Sri Lanka whom are passionate in driving to perfection.
So visit our AMW showrooms and experience the sheer
driving pleasure with Nissan Qashqai. Do not miss out on
this affordable luxury.

The new BMW 7 Series

MW is sharpening the profile of its flagship models in the
luxury segment. The new edition of the BMW 7 Series
makes a clear statement of intent with its confident presence,
sophisticated elegance and strikingly innovative control/
operation, driver assistance and connectivity technology.
Premium carmaker BMW sharpens the profile of its
flagship luxury-class models. New exterior design exudes
significantly greater presence and elegant precision. New
interior appointments create refined, feel-good ambience
and further enhance long-distance comfort. New, striking and
high-prestige appearance thanks to 50-millimetre taller front
end. New BMW kidney grille with single-piece surround and
surface area around 40 per cent larger. Slimmer headlight
units, optionally with BMW Laser light. Outer air intakes now
with large, painted plates and eye-catching chrome trim strips.
Vertical Air Breathers in the front side panels bring extra
precision, clarity and solidity to the car’s flanks.
Side trim strips now extend into the rear apron. Extensively
re-designed rear end. Rear apron contours adopt the design
language of the front air intake trim. Integral exhaust tailpipes
with larger chrome surrounds.
New, three-dimensional and 35-millimetre slimmer rear
lights with red/black surfacing. Sharply defined, very slim light
strip (six millimeters wide) below the chrome bar between
the rear lights provides an extra stylistic flourish. Expanded
portfolio of exterior paint finishes and light-alloy wheels.
Design Pure Excellence for the exterior and interior and M
Sport package provide scope for individualization. Extended

B

BMW Individual high-gloss Shadow Line now available.
Stylish sophistication for the interior. Exclusive Nappa
leather upholstery with extended quilting, new fine wood
interior trim strips and Ambient highlight in smoked-glass
look create harmoniously crafted luxury ambience. Leather
steering wheel with optimised arrangement of multifunction
buttons. Re-positioned tray for wireless charging of mobile
phones. BMW Touch Command with upgraded hardware
and software. Rear-seat entertainment system with full-HD
touchscreen display. Enhanced acoustic properties optimize
long-distance travelling comfort: improved soundproofing
around the rear wheel arches, B-pillars and seatbelt outlet
covers in the rear, and for the side windows and rear window
(acoustic glass).
For more information contact BMW Sales Team on
+94112875666 or visit www.bmw.lk
The Prestige Automobile Group has been a leading
provider of world-renowned automobile brands in Sri Lanka
for over 20 years. Our customers enjoy premium products
coupled with all-encompassing service from a name they
can rely on.
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Prestige Automobile Announces 5 Year BMW Extended Warranty

P

restige Automobile (Pvt) Ltd., Sri Lanka’s sole importer
and distributor of BMW vehicles, announced the
launch of its latest 5 year warranty scheme, offering BMW
customers the ultimate after-sales care and prolonged
peace of mind.
Furthermore,
the BMW extended
warranty comes as
a
standard
feature
with all brand new
BMW purchases from
Prestige
Automobile
(Pvt) Ltd. The latest 5
year BMW Extended
Warranty is subject to a
mileage of 200,000 km
and enables customers
to
avail
after-sales
services for defects
(except for wear & tear)
even after the original 2
year’s warranty period,
free of charge subject to the terms and conditions of the
extended warranty plan.
For already purchased BMW’s which are in the validity
period of the original BMW Warranty, the extended
warranty can be purchased at a nominal fee during the

validity period. The prerequisite is that the vehicle has been
correctly driven and that the maintenance, inspection or
services have been carried out in full and at the specified
intervals (as specified by the service intervals displayed in
the vehicle) as outlined
by BMW, and that any
accident repairs are
carried out by BMW
authorised
Service
Centre
(Prestige
Automobile). The 5
year BMW Extended
Warranty
coverage
comprises defects and
repairs of the vehicle
in accordance with
the warranty terms
and conditions and it
specifically does not
include oil service,
general maintenance
and wear & tear
services.
With this proposition, Prestige Automobile customers
can enjoy an unparalleled range of extended after-sales
services similar to what has been covered under the
original warranty, without having to worry about heavy
charges. It is 5 years of peace of mind.

PEUGEOT e-LEGEND CONCEPT
#Unboring the future

Because boredom is not part of our DNA, because independence does not rhyme with monotony, because the energy
transition will not erase 120 years of automobile history, PEUGEOT reveals e-LEGEND CONCEPT. This exciting vision of
the future of driving pleasure takes the form of a desirable and iconic vehicle. By adopting a realistic and radically modern
template, this projection into the future of the automobile magnifies the genes and the elegance of the heritage of the PEUGEOT brand.
PEUGEOT e-LEGEND CONCEPT was presented at the 2018 Paris Motor Show.
#UNBORING THE FUTURE
A major player in every technological revolution, PEUGEOT calmly approaches that of the energy transition with the conviction that technology is always at the service of automotive pleasure.
An exciting future is a future that gives you the choice over the silhouette, the type of propulsion or
driving. New territories to clear, new challenges to face, the adventure of the PEUGEOT brand
continues! With the promise to include the Requirement, the Look and the Emotion in each of our cars
always upheld and renewed.
The embodiment of this vision is e-LEGEND CONCEPT! A real object of desire that promotes the
freedom of movement and offers the choice between a never-ending choice of pleasures:
#UNBORING THE FUTURE.
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